Ways to Collect Data 

	
	Advantages


	Disadvantages

	Client Interview
	· Can be used with people who can’t read or who have poor written skills

· Can clarify questions and make sure respondent understands

· Can estimate strength of the attitude (how strong respondent feels about question)

· Can probe for further information
	· Time consuming

· Influence of interviewer on the respondent

	Questionnaires
	· Permit anonymity

· Gives people time to think before responding

· Given to many people at the same time

· Uniformity of measurement

· Data more easily analyzed
	· Less flexibility in exploring ideas

· Interpretation of questions

· Many people express self orally better than in writing

· Only as good as the questions you ask



	Observations
	· Provides more credible information about behavior (not relying on self-report only)

· May observe behavior that respondent is unaware of and can’t self report 


	· Need to train your observers

· Need to develop an observation instrument

· Time consuming

	Client Records
	· No additional demands on people’s time

· Often objective information
	· Often incomplete

· Ethical issues (e.g., informed consent)


Data Collection Tools

1) Standardized Measures

Scales that have been published in the research literature and the psychometric properties of the scale have been established.

Advantages:

· Reliability and Validity established

· Don’t have to worry about question wording

Disadvantages:

· May not fit the population you are measuring

· Some scales have to be purchased

Ways to find standardized measures:

· Mental Measurement Yearbook (check any college library)

· Google Scholar searches on topic

· Books of Measures

· Robins, J. P., Shaver, P. R. & Wrightsman. L.S. (1991).  Measures of Personality and Social Psychological Attitudes.  Harcourt Brace Jovanovich.

2) Self-Made Measures

Measures that you create yourself for your specific needs.

Advantages:

· Can customize questions to your population

Disadvantages:


· Difficult to write good questions (see Tips on Writing Good Questions)

· Difficult to establish reliability and validity of scale (need to rely on face validity or rather it seems to be a valid measure)

Types of Questionnaires

1. Open Ended – give respondent opportunity to write whatever they want.  Provides more opportunity for people to express themselves, however it is harder to code and analyze data. 

2. Closed Ended – give respondent options to choose from.  Quicker to complete yet you may lose some data.

3. Combination – provide a closed ended question with an option to write in comments or responses at the end of each question. 


Tips for Writing Good Questions

1. Keep questions as simple as possible.

2. Make sure each question asks only one question at a time.

3. Avoid leading questions or questions that lead the respondent to answer a certain way.

4. Avoid negatively worded questions.

5. Word questions so that answers are not all in the same direction (e.g., all strongly agree) to avoid people getting into a pattern.

6. Have at least five response options in order to have more variability of responses.

7. Determine if you want a “don’t know” option.  Do not include it if you really want to force people to state an opinion.  

8. Think of the appropriate mid-point for the scale and label it appropriately.

9. Anchor each point on a scale in order to avoid confusion (see Examples of Questionnaire Scales).

10.  Pretest the questions on a small sample of the target population.  Reword any questions that are confusing.

11. Give clear and simple directions for people to follow.

12. Be conscious of how long your population would be willing to spend in answering questions.

13. Format matters.  Think of the respondent when you format your questions.

